Introduction to Creating Paid Online Advertising Campaigns

Objective:
Empower learners with the knowledge and skills needed to understand and navigate the realm of
paid online advertising campaigns.

Instructions:

1. Research and select three different digital advertising platforms to explore. Consider
platforms such as Google Ads, Facebook Ads, Instagram Ads, LinkedIn Ads, Twitter Ads,
Pinterest Ads, or any other platform of your choice.

2. Create a presentation or infographic that provides an overview of each advertising platform,
including its target audience, ad formats, targeting options, and pricing models.

3. Compare and contrast the features and capabilities of each platform, highlighting their
strengths and weaknesses for different types of businesses and marketing objectives.

4. Discuss real-life examples of successful advertising campaigns run on each platform,
showcasing how businesses have effectively utilized the platform's features to achieve their
goals.

5. Reflect on your own experiences with digital advertising platforms, if any, and share any
insights or observations you've gained from using them.

6. Present your findings to your peers, sharing your insights and recommendations on which
platforms may be most suitable for different types of businesses and marketing objectives.

Evaluation Criteria:

® Assess the visual appeal, layout, and overall aesthetics of the advertisement, considering
factors such as colors, images, fonts, and branding consistency.

e Evaluate the clarity, relevance, and persuasiveness of the ad copy, headline, and
call-to-action, examining how effectively they communicate the value proposition and drive
user engagement.

e Analyze the effectiveness of audience targeting criteria used in the advertisement, including
demographics, interests, behaviors, and geographic location, to determine if the ad reaches
its intended audience.

e Measure the success of the advertisement in achieving its objectives, such as driving website
traffic, generating leads, increasing conversions, or enhancing brand awareness, based on
measurable metrics and performance indicators.

Evaluation Criteria:

Presentations will be assessed based on clarity of platform overviews, depth of comparison,
relevance of real-life examples, thoughtful personal reflections, presentation quality, and insightful
recommendations.

Outcome:

By completing this assignment, learners will gain a deeper understanding of various digital advertising
platforms and their unique features and capabilities. They will be able to make informed decisions
about which platforms to use for different types of businesses and marketing objectives, and they will
be better equipped to plan and execute effective digital advertising campaigns in the future.



