
Understanding Paid Online Advertising Assignment

Objective:
Gain a comprehensive understanding of paid online advertising by exploring key concepts, strategies,

and real-world applications.

Materials Needed:
Computers with internet access

Access to presentation software (like PowerPoint or Google Slides)

Printed copies of relevant articles or case studies on paid online advertising

Instructions:
1. Research and Concept Exploration:

● Independently research foundational concepts of paid online advertising.

● Choose one key concept (e.g., Cost-Per-Click, Conversion Rate Optimization) and summarize

its importance and application in digital marketing.

2. Case Study Analysis:

● Select a case study related to paid online advertising.

● Analyze how the principles of paid advertising were applied, challenges faced, and outcomes

achieved.

3. Strategic Planning:

● Develop a strategic plan for a hypothetical paid advertising campaign.

● Outline campaign objectives, target audience, platforms, budget, and key performance

indicators (KPIs).

4. Campaign Execution Simulation:

● Create a mock advertising campaign using simulation tools or online advertising platforms.

● Design ad creatives, set targeting parameters, and establish bidding strategies.

5. Performance Analysis:

● Monitor and analyze the performance of your simulated advertising campaign.

● Evaluate key metrics to assess campaign effectiveness.

6. Presentation Preparation:

● Prepare a concise presentation summarizing research, concept exploration, case study

analysis, strategic plan, and campaign simulation results.

7. Peer Review and Discussion:

● Share presentations with peers and provide feedback.

● Discuss strengths and weaknesses of each other's presentations.

8. Reflection and Application:

● Reflect on learning outcomes and discuss real-world applications of knowledge gained in

digital marketing.

Evaluation Criteria:



● Understanding of paid online advertising concepts.

● Quality of case study analysis and strategic planning.

● Effectiveness of campaign simulation and performance analysis.

● Clarity and professionalism of the presentation.

● Engagement in peer review and discussion.

Outcome:
This assignment aims to deepen understanding of paid online advertising, develop practical campaign

planning skills, and provide insights into analyzing campaign performance for improvement.


