Implementing Artificial Intelligence in Email Marketing Lesson Plan:

Objective: Expand understanding of Artificial Intelligence (Al) and its applications in email
marketing at the intermediate level, focusing on advanced Al technologies such as deep
learning and predictive modeling for optimizing various aspects of email marketing
campaigns.

Materials needed:

Computers with internet access
Access to examples of Al applications in email marketing
Printed copies of key terminology and concepts from the lesson

Instructions:

1.

Group Formation and Topic Assignment:

o Divide students into small groups (3-4 members). Assign each group a
specific advanced Al technology in email marketing (e.g., deep learning,
predictive modeling, advanced content personalization).

Theory Exploration:

o Provide students with theoretical resources on their assigned advanced Al
technology. Encourage them to discuss and deepen their understanding of
the principles and applications of Al in email marketing.

Practical Examples and Analysis:

o Share examples of advanced Al applications in email marketing with each
group. These examples should illustrate how Al technologies are used for
content personalization, audience segmentation, and predictive analytics.

o Students analyze these examples to identify key insights and discuss how
advanced Al technologies enhance email marketing strategies.

Presentation Preparation:
o Guide groups to prepare presentations that include:
m Theoretical discussions on their assigned advanced Al technology.
m Practical examples showcasing real-world applications.
m Insights on how advanced Al technologies are reshaping email
marketing strategies.
Presentation Delivery:

o Determine the timing and order of presentations based on group readiness
and audience availability.

o Each group presents their findings, encouraging interactive Q&A sessions to
deepen understanding and engage the audience.

Group Discussion:

o Facilitate a group discussion after all presentations to explore:

m Potential benefits of implementing advanced Al in email marketing
campaigns.
Challenges and considerations when integrating Al technologies.
Comparative analysis of different Al technologies discussed in the
presentations.



7. Reflection and Application:
o Conclude the lesson with students writing a short reflection on what they
learned from the presentations and discussions.
o Encourage students to consider how they can apply this advanced knowledge
of Al in real-world email marketing scenarios.

Evaluation criteria:

Clarity and relevance of presentation content.

Depth of understanding demonstrated in theoretical discussions.
Quality and relevance of examples provided.

Engagement and contribution to group discussions.

Outcome: Students gain an in-depth understanding of advanced Al technologies such as
deep learning and predictive modeling and their applications in email marketing campaigns.
With this knowledge, students are equipped to recognize the advanced capabilities of Al in
driving engagement and conversion in email marketing, and to explore further applications in
their marketing efforts.



