
Recognizing Email Marketing Tools and Platforms Lesson Plan:

Objective: Explore the basic functionalities of email marketing tools and platforms at the
foundation level, focusing on popular tools such as Mailchimp, Constant Contact, and
Sendinblue, as well as email distribution platforms like Gmail, Outlook, and Yahoo Mail.

Materials needed:

● Computers with internet access
● Access to email marketing platforms (e.g., Mailchimp, Constant Contact, Sendinblue)
● Access to email distribution platforms (e.g., Gmail, Outlook, Yahoo Mail)
● Printed copies of key terminology and concepts from the lesson

Instructions:

1. Group Formation and Tool/Platform Selection:
○ Divide students into small groups (3-4 members). Assign each group a

specific email marketing tool or platform to explore.
○ Tools/platforms to explore include Mailchimp, Constant Contact, Sendinblue,

Gmail, Outlook, and Yahoo Mail.
2. Theoretical Exploration:

○ Provide each group with theoretical information about their assigned
tool/platform, including basic functionalities, key features, and benefits.

○ Encourage groups to discuss and outline the unique aspects and advantages
of their assigned tool/platform in enhancing email marketing campaigns.

3. Practical Demonstrations:
○ Allocate time for practical demonstrations where groups explore the interfaces

and functionalities of their assigned tools/platforms using computers.
○ Guide students to navigate through key features such as email campaign

creation, list management, automation settings, and analytics.
4. Presentation Preparation:

○ Determine the timing and order of presentations or demonstrations based on
group readiness and audience availability.

○ Each group prepares a presentation that combines theoretical insights with
practical demonstrations. They should showcase how to effectively use the
assigned tool/platform to manage email campaigns.

5. Presentations/Demonstrations:
○ Groups present their findings on their assigned email marketing tool or

platform to the class.
○ Presentations should include clear explanations of theoretical concepts, live

demonstrations of key features, and examples of how these tools/platforms
can be utilized effectively in real-world scenarios.

6. Feedback and Discussion:
○ After each presentation or demonstration, facilitate a feedback session where

other groups and the instructor provide constructive feedback.



○ Encourage discussions on the clarity, relevance, and usefulness of the
information presented, as well as comparisons between different
tools/platforms.

7. Reflection:
○ Ask students to individually write a short reflection on what they learned from

the exercise.
○ Reflections should include insights on how they can apply their knowledge of

email marketing tools and platforms to enhance their own marketing efforts or
support clients in real-world scenarios.

Evaluation criteria:

● Clarity and relevance of the presentation or demonstration content.
● Effectiveness of practical demonstrations in showcasing key features.
● Depth of understanding demonstrated in theoretical discussions.
● Quality and professionalism of the presentation or demonstration.

Outcome: Students gain a comprehensive understanding of various email marketing tools
and platforms, including Mailchimp, Constant Contact, Sendinblue, Gmail, Outlook, and
Yahoo Mail. By exploring both theoretical concepts and practical applications, students are
equipped to effectively manage email campaigns, utilize analytics tools, and optimize email
marketing strategies for different purposes and audiences.


