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Downloadable activity to share with your learners and to upload on the 

IncludeUp Community. 

 

MODULE 1: Digital Segmentation 

Submodule 2: Market segmentation in a digital context 

Lesson 1: Understanding market segmentation for a digital enterprise 

Level: Foundation 

 

- Assignment 

This activity will help students understand and apply the concept of market 

segmentation by brainstorming and presenting different market segments for a 

fictional product. 
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Instructions: 

1. Introduction: 

o Begin by introducing a fictional product to the class. For example, "HealthyBites," a 
new brand of organic, gluten-free snacks. 

o Explain that the goal is to identify different market segments for this product based 
on demographic, geographic, psychographic, and behavioral criteria. 

2. Group Brainstorm: 

o Divide the class into small groups (3-4 students per group). 

o Assign each group one type of market segmentation: demographic, geographic, 
psychographic, or behavioral. 

o Each group should brainstorm and identify 2-3 specific segments within their 
assigned category for the "HealthyBites" product. 

Examples: 

o Demographic Segment: Young professionals aged 25-35, middle-income families 
with children. 

o Geographic Segment: Urban areas with high health awareness, regions with a high 
density of gyms. 

o Psychographic Segment: Health-conscious individuals, people interested in 
sustainable living. 

o Behavioral Segment: Frequent snackers, customers who prefer organic products. 

3. Group Presentation: 

o After brainstorming, each group will present their identified segments to the class. 

o Groups should explain why they chose these segments and how "HealthyBites" can 
appeal to each segment. 

4. Class Discussion: 

o After all groups have presented, hold a class discussion. 

o Discuss the differences and similarities between the segments identified by each 
group. 

o Ask students to think about how the product might be marketed differently to each 
segment. 

5. Reflection: 

o Have students reflect individually on how market segmentation can help businesses 
better target their customers. 
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o Ask them to write a short paragraph explaining which segment they think would be 
the most profitable for "HealthyBites" and why. 

Submission: Students should submit their individual reflections at the end of the activity. 

Grading Criteria: This activity will be graded on participation, the quality of the group's brainstorming 
and presentation, and the thoughtfulness of individual reflections. 

 

Note to Educators: This activity encourages collaborative learning and helps students apply the 
concept of market segmentation in a practical context. It also promotes critical thinking as students 
analyze which segments might be most effective for the fictional product. 

 


